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Our brand
Master logo

As the most visual element of 
Apex’s identity, the master logo 
provides a universal signature 
across all communications and is  
a guarantee of quality and trust.

The Apex master logo should 
primarily be used on a white 
background, however,  
alternative logos have been 
created as shown on the right. 

Please use the appropriate 
logo version dependent on 
application.

In exceptional circumstances  
a landscape version of the Apex 
master logo can be used with 
permission. Please contact  
the Marketing Team for  
further information.

Master Mono

White text White only
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Our brand
Prohibited use

Master logo files have been 
created so there is no need  
to amend any of the assets. 

Prohibited logo usage: 
- Change the logo colour 
- Distort the logo 
- Rotate or flip the logo/lozenges 
- Scale the logo too small 
-  Use the logo within  

a sentence

X Change colour X Distort

X Too small X Rotate/flip
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Minimum size

20mm / 30px

To protect the clarity and  
visual integrity of the logo  
it has an exclusion zone. 

Use the guide opposite  
to determine the minimum 
amount of space to be left  
clear around the logo. 

The logo should not be 
reproduced smaller than  
the size stated.

Our brand
Ensuring clarity 
& legibility
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80%

Pantone 425 C
CMYK  0 - 0 - 0 - 80
RGB  87 - 87 - 86

#575756

Pantone 158 C
CMYK  0 - 62 - 95 - 0
RGB  232 - 119 - 34

#E87722

Pantone 359 C
CMYK  38 - 0 - 58 - 0
RGB  161 - 218 - 142  

#A1DA8E

Pantone 556 C
CMYK  56 - 12 - 44 - 7
RGB  111 - 164 - 145  

#6FA491

Pantone 3584 C
CMYK  99 - 83 - 0 - 17

RGB  44 - 60 - 126
#2C3C7E

Pantone 2995 C
CMYK  79 - 3 - 0 - 0
RGB  0 - 169 - 235

#00A9E0

50% 20% 80% 50% 20% 80% 50% 20% 80% 50% 20%

80% 50% 20% 80% 50% 20%

Our brand
Colour palette

The Apex primary colour 
palette offers two colours 
that can be used across 
communications. 

The secondary colour  
palette offers additional 
colours to complement  
the primary palette. 

Ensure that only the colours 
stated are used throughout 
branding collateral.

Tints across all colours  
can be used if needed.

White space, also known as 
“negative space,” is important 
to the Apex brand. Ensure 
there is empty space around 
the content and functional 
elements of a page/artboard. 
The basic role of white space 
is to let your design breathe by 
reducing the amount of text 
and functional elements that 
users see at once.

Primary Secondary
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Primary font

Light
Regular
Bold

Italic

Open
sans

Primary font

Secondary font Lora

Light Italic
Italic
Bold Italic

Our brand 
Typography

Open Sans is the primary  
brand font. Bold, regular  
and light can be used so that 
there is differentiation between 
headings, subheadings and 
body copy.

Lora is the secondary font. This 
is to be used in a supporting 
role only. Please see examples 
on the next page.

System font: 
When Open sans isn’t  
available the chosen system 
font is Calibri.

This is to be used for items 
such as email footers, Word 
documents, and PowerPoint 
templates when not being 
converted to PDF.
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Subheadings

Body copy

Open sans
Light/Regular
Size: 9pt
Kerning: Optical -10
Leading: 12pt

Open sans
Bold
Size: 15pt
Kerning: Optical -10
Leading: 18pt

Open sans
Light/Regular/Bold
Size: 37pt
Kerning: Optical -10
Leading: 40pt

Headings

Quotations

Lora
Italic
Size: 9pt
Kerning: Optical 0
Leading: 12pt

Lora
Italic
Size: 67pt
Kerning: Optical 0
Leading: 70pt

Large numbers 99%
Client retention rate

2021 99%

2020 98%

We are committed to being a force 
for good in both the way we conduct 
business, and by setting an example.

Our global efforts involve advancing 
insights into environmental,  
social and governance impacts 
across private markets through  
our pioneering ESG service, 
nurturing an internal environment 
of transparency, and promoting 
ethical stewardship across our 
business and beyond.
Apex Group 

Driving 
positive change.
Our story
Our business is unique in its ability to reach globally, service 
locally and provide cross-jurisdictional services. With our 
clients at the heart of everything we do, our hard-working  
team has successfully delivered on an unprecedented growth 
and transformation journey and we are now represented by 
nearly 5,000 employees across 50 offices worldwide.

Our single-source solution enables us to deliver an  
extensive range of services across the full value chain,  
to asset managers, capital markets, corporates and family 
offices. We have continually improved and evolved our 
capabilities to offer the broadest range of services in the 
industry, including fund services, digital onboarding and  
bank accounts, depositary, custody, super ManCo services, 
business services including HR and Payroll and a pioneering 
ESG Ratings and Advisory service for private markets.  
These services are tailored to each client and delivered at  
both a Group level and via our specialist subsidiary brands.

Our brand 
Typography

Open Sans is the primary  
brand font. Bold, regular  
and light can be used so that 
there is differentiation between 
headings, subheadings and 
body copy.

Lora is the secondary font.  
This is to be used in a 
supporting role only.

The examples opposite show 
best practice breakdowns of 
point size, kerning and leading.
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Our brand 
Photography: 
Driving positive 
change

Imagery is a very important 
component of our visual language. 
We have 3 distinct categories of 
imagery that we use to describe 
our business:

1- Driving positive change 
2- Our People 
3- Word twins

When finding images, please 
ensure that they feel part of the 
overall suite and complement  
the existing image library. 
 
 
1- Driving positive change 
Choose images which showcase 
Apex service benefits, they should 
be empowering and positive 
with a tech and innovation or 
environmental angle. 

We are a human company and 
whilst people don’t always need to 
be the main focus in these images, 
where possible, there should be  
a hint of a person.

Depth of field, with varying  
focus is important. The images 
should be a mixture of close-up1, 
‘we stand beside you’2 and  
long shots3.

This page contains thumbnails of unpurchased stock library images

Apex orange 
Where possible, ensure there  
is a hint of orange in the images. 
This will create stronger brand 
association. It mustn’t feel 
engineered or forced.

1  Close-up 2  ‘We stand beside you’ 3  Long shot
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Our brand 
Photography: 
Our people

2- Our people 
These images should be used 
whenever Apex’s people are 
represented, for example on 
internal empolyee comms or  
the career’s section of the  
Apex website.

When choosing stock  
images to represent Apex  
people, find images which are 
natural with a communicative  
feel, often looking over  
someone’s shoulder, avoiding 
posed shots or participants 
looking direct to camera. 

There should be a clear focus on  
an individual in ‘engaged interaction 
with others’ (off camera). Look for 
unfussy backgrounds punctuated 
with flashes of colour, preferably 
orange in tone.

We are a leading global business 
and the images we choose must 
reflect our workforce in ethnicity, 
gender split and age ranges  
and location. 

Clothing should be business attire, 
but with an approachable feel.

Sanne’s images - to be replaced post acquisition

Apex orange 
Where possible, ensure there  
is a hint of orange in the images. 
This will create stronger brand 
association. It mustn’t feel 
engineered or forced.
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Our brand 
Photography: 
Word twins

3- Word twins 
Apex has adopted the use  
of word twins. These are for 
use as impactful headlines 
in marketing collaterals, our 
environments and promotional 
materials. The word twins allow  
us to focus on specific elements  
of our service promise.

These powerful, uplifting 
messages are to be supported  
by abstract, more creative  
images which represent the 
emboldened words within  
the word twin headlines.

This striking style of imagery  
helps to communicate a bold  
and impactful message.

Agility

Inspiring

Scale

Experience

To be added post acquisition

A word twin example

KnowledgeSanne’s - To be added post acquisition Sanne’s - To be added post acquisition
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Our brand 
Iconography

When searching for stock  
icons we recommend following 
this criteria. This will create  
a consistent look-and-feel  
across collaterals where many 
different icons feature.

 
We recommend: 
- Rounded line ends 
- Consistent line thickness/weight 
- Keyline design, not solid 
-  Customising one small element 

and turning it Apex orange 
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Brand 
application
14 Creating a lozenge 
15 Application examples 
16 Sample collaterals
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26.5˚

Our brand 
Creating a lozenge

The Apex logo master  
lozenge can be provided by  
the Marketing Team. 

The brand, however, allows some 
flexibility within the lozenge 
shapes ie. repeat patterns, single 
or multiple shapes etc. Therefore 
when creating new lozenge assets, 
start by drawing a straight line 
or rectangular box with rounded 
edges, then rotate by 26.5º.  
This mirrors the angle of the 
lozenges within the Apex master 
logo and will create a consistent 
brand look-and-feel.

Please see lozenge application 
examples on the following page.

Apex logo master lozenge Start straight then rotate 26.5°
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20222021202020192018

99%99%

60%60%

25%

Our brand 
Application examples

Utilising the lozenges within  
Apex materials creates a strong 
and distinctive look-and-feel.

The shapes are flexible and  
can be used in multiple ways: 
- Housing images 
- Creating graphic patterns 
- Integrating with photography 
- Bar charts

15



Our brand 
Sample collaterals: 
Brochure cover examples
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2

Name Surname
00/00/0000

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. 
Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim 
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

4

Title, content and chart

Lorem ipsum dolor 
sit amet, consectetur 
adipiscing elit.

Sed do eiusmod tempor 
incididunt ut labore et dolore 
magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris 
nisi ut aliquip ex ea commodo 
consequat.

0

5

10

15

20

3

Client retention rate

99%

Title, content and stat

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit.

Sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip 
ex ea commodo consequat.

Dividing slide title – this
can span multiple lines
Subheading – this can span
multiple lines

5

Iconography
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Presentation title – this
can span multiple lines
Subheading – this can span
multiple lines

Title, key statement and content

Key
statement
goes here.

Our brand 
Sample collaterals: 
PowerPoint 
template example

Please note the difference in  
chart styles within PowerPoint.

Style 1: Lozenge 
The rounded bar chart style can 
only be used without embedded 
excel data files. Any changes to 
the data displayed will need to be 
input manually, and the size of the 
lozenges will need to be adjusted 
accordingly.

 
 
Style 2: Straight edge 
This style should be used only  
when accurate data representation 
using an embedded excel data file  
is necessary.
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Digital Finance
What are the latest European
Supervisory Authorities’
recommendations?

Read more

Register now

Join us at MIPIM 2022
The world’s leading Real Estate event

March 15–18 2022
Palais des Festival, Cannes, France

Ep05
Build the right 
BASE when you enter 
a new market

The single
source podcast
series

Our brand 
Sample collaterals:  
Social media post examples
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Our brand 
Sample collaterals:  
Airport ads
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Our brand 
Sample collaterals: 
Flyer example
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Knowledge
we never stop
learning, so you
always benefit.

Inspiring
we inspire positive
change, so you
achieve more.

Experience
we set the bar high,
to exceed your
expectations.

Agility
keeps us moving,
gives you speed
and certainty.

Scale
gives us
perspective,
gives you reach.

Our brand 
Sample collaterals: 
Roll-up banners
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Contact the Apex Marketing Team 
for approval of office branding:

E apexmarketing@apex.bm

Approval
All marketing materials must be 
approved by Apex Group Marketing 
prior to distribution; this is important 
to maintain professionalism and brand 
consistency across the Apex Group.

apexgroup.com
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